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I am pleased to have joined Embry-Riddle 
at such an exciting and promising time. 
While getting to know our campuses and 
traveling with President Johnson during 
the Presidential Welcome Tour, I have 
had an opportunity to meet many Embry-
Riddle faculty, staff, alumni and friends 
from around the country.

I quickly discovered a growing sense of 
pride and engagement among Embry-
Riddle’s supporters. Clearly, the faculty, 
staff, alumni and friends of Embry-Riddle 
want to be involved with the future plans 
of this great institution—whether they’re 
coming to work each day, attending 
alumni or presidential events, networking 
online at the alumni website, eaglesNEST, 
or investing in our students through 
scholarship support.

As a private educational institution, the 
importance of philanthropy is crucial to 
our ability to grow and meet the demands 
of the next generation of students. Our 
reputation and stature as a leading 
provider of professionals within the 
industry make possible extraordinary new 
opportunities that can only be capitalized 
on with the investment of alumni and 
friends.

The University proudly recognizes and 
wishes to express its appreciation for the 
more than 3,000 donors that made a gift 
this year, totaling more than $10.2 million.  
Together, these donations allow us to 
offer a superior education and expand on 
our position as “The World’s Leader in 
Aviation and Aerospace Education.”

Every effort has been made to ensure the 
accuracy and completeness of our list, 
however, errors or omissions can occur. To 
report a discrepancy in the information, 
contact the Office of Institutional 
Advancement by phone at 386-226-6138 or 
email at Maxine.Sowinski@erau.edu

Dan Montplaisir 
Vice President for Institutional 
Advancement

Philanthropy 
makes a 
difference



Embry-Riddle enjoyed a record setting year for alumni, with over $4 million in gifts and pledges.  
More than 1,600 alumni made a donation this fiscal year – the highest number in university history. Total 

cash gifts from alumni reached $601,777, up 77% from the previous year. Alumni giving rates rose too, with 
Daytona Beach Campus topping out at over 4% (up two points) and Prescott at 3% (up one point). 

Alumni Giving
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Type of Gift

Cash  $15,066,196

New Pledges  $13,155,162

Deferred & Planned Gifts  $15,505,837

In-Kind  $9,330,136

Source of Gift

Alumni  $14,001,470

Faculty & Staff  $433,078

$18,535,272Friends, Parents & Other
 Individuals

Corporations  $14,318,609

Other Organizations  $165,522

Foundations  $5,603,380

Purpose of Gift

Facilities & Equipment  $24,713,580

Faculty Support  $103,894

General & Unrestricted  $3,836,696

Programs & Outreach  $431,590

Deferred & Planned Gifts  $15,505,837

Scholarships & Fellowships  $8,465,734

Two Year  
Summary of Giving

■ Facilities & Equipment 	 $1,544,717

■ General & Unrestricted  	 $361,873

■ Programs & Outreach  	 $124,208

■ �Scholarships &  
Fellowships 	 $714,363

■ �Deferred &  
Planned Gifts	 $2,000,000

    TOTAL	 $4,745,161

■ Facilities & Equipment 	 $4,209,702

■ General & Unrestricted  	 $788,939

■ Programs & Outreach  	 $70,343

■ �Scholarships &  
Fellowships 	 $1,970,855

■ �Deferred &  
Planned Gifts	 $3,200,000

    TOTAL	 $10,239,839

2006

	 $5M.........................................................

	 $4M.........................................................

	 $3M.........................................................

	 $2M.........................................................

	 $1M.........................................................

	 $500K.........................................................

	 $150K.........................................................

2007

	 $5M.........................................................

	 $4M.........................................................

	 $3M.........................................................

	 $2M.........................................................

	 $1M.........................................................

	 $500K.........................................................

	 $150K.........................................................

To Soar Campaign
$53,057,331
To Soar, the $75 million comprehensive campaign for the future of Embry-Riddle, 
invests in the students who will lead the future of aviation and aerospace by 
turning real-world challenges into exceptional opportunities for success.
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